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Show Overview

JFEX SUMMER 2026 : Connecting

Business, Creating Opportunities

JFEX SUMMER 2026 successfully concluded in Tokyo, bringing together premium
Japanese and international food & beverage products with buyers from around the world.

The show welcomed 19,452 professional visitors from 58 countries and regions and
featured 465 exhibitors, creating valuable opportunities for sourcing, networking, and
business matching. Figures include all concurrent shows. This edition placed a stronger
focus on business matching through enhanced matchmaking initiatives and a dedicated
appointment system.

JFEX continues to be a leading platform where global buyers and suppliers connect,
build partnerships and create new business opportunities.

Y4 8™ JAPAN INT'L FOOD & BEVERAGE EXPO
'EX SUMMER
([ )

Dates June 24 (Wed) - 26 (Fri), 2026
Venue Tokyo Big Sight, Japan
Opening Hours 10:00 AM - 5:00 PM
Organiser RX Japan GK

Concurrent Shows “JAPAN’'S FOOD" EXPORT FAIR | Food LogiX
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https://www.youtube.com/watch?v=DDVIGcanCf0
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Show Results & Key Achievements

JFEX SUMMER 2026 successfully connected premium F&B suppliers with qualified buyers from around the world.
As a leading B2B exhibition, JFEX serves as a gateway to the Japanese and Asian markets,
with enhanced business matching driving new partnerships and business growth.

Exhibitors Visitors Exhibitor | Visitor

£519,452 | &) 22 58

Japan: 360 / Overseas: 105 Including all Concurrent Shows Countries & Regions

Overall Exhibitor Satisfaction Visitor Decision-Makers Intention to Visit Again

< 91% & 61% | %iF 94%

Exhibitors rating "Satisfied" or Higher Manager-Level and Above (%) Visitors answering "Intent to Visit Again"
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Exhibitor & Visitor Profile

Exhibitor Profile Visitor Profile

—_— Others 14%
T [TIII] C AN
(l SR l@] Government & Wholesaler & Importer
|~ | 1 I 9,
R =1 Institution 4% 28%
Frozen Food Instant Food Drink, Beverage Nutritional Supplements

Foodservice & Meal

| =28 @ (=7 Provider 12%
HE O @ 3% |__||

Pre-Packaged Food Canned Food Meat Ready-to-Eat Meals Food & Beverage
(o)
M Exporter 12% Manufacturer 17%
n
(%
@ ) Retailer 13%
Pasta, Noodles Vegetable, Fruit Wine & Spirits Bakery & Confectionary » Wholesaler » Logistics/Wa rehousing » Restaurant
» Exporter » Commercial Facilities (Airports, » Hotel / Ryokan
. » Importer Railway Stations, Tourist » Ready-to-Eat Food Company
/ » Import-Export Support / Attractions, Leisure Facilities, (Delicatessen / Prepared Foods)
] Consulting etc.) » Government Agencies / Local
Seafood Seasoning Dairy SR e Condim'ents » Supermarket / Department » Alcoholic Beverage / Beverage Governments / Industry
Store / Convenience Store Manufacturers Associations
N » Other Retailers (Liquor Stores,  » Meat Manufacturers » Embassies/ Consulates
Butcher Shops, Greengrocers,  » Seafood Manufacturers
LV \ Fishmongers, Duty-Free Shops, » Producers/Agricultural ..etc.
i etc.) Cooperatives (JA)
Snack, Sweets Health/Organic Food Vegan Products Frozen Desserts/Ice » Mail Order / E-commerce » Olher Bose MamuiEciers

Cream
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Exhibitor Feedback & Insights

Exhibitor Survey Results

Overall Intention to
Satisfaction Exhibit Again

91% &,

Answered "Satisfied" or higher

Answered “Will exhibit again”

Voice of Exhibitors

@ True delicious

This was our first time exhibiting, and the results far
exceeded our expectations. We met close to ten
highly promising B2B buyers, including an executive
from a major Japanese retailer. My manager and | kept
saying, “This is so much better than we expected.”

wine category.
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Moldova Pavilion
South Korea / Processed Food @ Moldova / Wine

Having exhibited at JFEX for two consecutive years, we
had more opportunities to connect with importers this
year than last year. We also noticed more wine
exhibitors and wine-related initiatives, and we could
clearly see the positive impact of the strengthened

TOp 5 Exhibition Objectives (Multiple answers)

I 73%

1. Acquiring new customers

2. Conducting meetings _ 46%
3. Promoting products _ 45%
4. Increase brand awareness _ 34%
5. Strengthening relationships _ 33%

with existing customers

, , Botzakis S.A. Creta oil , ’

Greece / Olive Oil

We developed a brand-new product specifically for
the Japanese market. | had 10 scheduled meetings,
and many more visitors came to our booth saying, 'We
saw your ad and came looking for you.' Most
importantly, | met exactly the partner company | was
looking for.


https://www.jfex.jp/sum/en-gb/gbs/sales/ex.html?co=web&utm_campaign=Report26summer&utm_medium=other&utm_source=other

Malaysia Hala| Showcase
=97 15- 1 BFe

International Pavilions

s

Expanding Global = -
Business Opportunities e = |

International pavilions from the EU, Moldova, Malaysia,
Philippines, China, South Korea and many other countries &
regions brought together export-ready food and beverage
suppliers from around the world.

_ © WINEO: Mo

The pavilions attracted strong interest from buyers, creating
valuable opportunities for trade promotion, business matching,
and international collaboration.

Their participation further strengthened JFEX as a leading
platform for global sourcing and export businesses.
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Exhibitors from 22 Countries & Regions

Showcasing diverse exhibitors from around the world
and connecting them with Japan’s leading buyers.

Italy

Top 10 countries & regions Unieg Ava
by number of exhibitors Switzerland ¢ | Greece ~ pviewam
Belgium Moldova Thailand
Canada United Kingo Pakistan
Japan e ] .
Malaysia || o

1.

2

3. Moldova
4. South Korea
5. China
6
7
8
9

Japan

N

Philippines
India
Vietnam

O\

South Africa
Malaysia

. Taiwan
10. South Africa

%—0 Philippines
R

\ LNew Zealand

/
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Visitor Feedback & Insights Register as a Visitor (FREE) >

Visitor Survey Results Visitor by Job Function
Ove.rall . In.t?ntion. to = President / Executive 26%
Satisfaction Visit Again TR — 7%
o i} o @ o = Manager 19%
8 i /0 Q 94 /O & = Staff / Employee 31%
7%
Answered "Satisfied" or higher Answered “Intent to visit again” Qilnats °

Voice of Visitors

@“ Importer

,’ 3 Distributor ,’ -E Retailer

LS
| visited to find new products, mainly from Korea and | was looking for new overseas food products that we | visited to discover overseas food products that
Southeast Asia. At JFEX, | was able to have direct can propose to retailers and the food service industry. can differentiate us from other stores. Through
business meetings with manufacturers from various At J'II:Eb>I<, t.herr:e WS malny pLOdUCtZtlhj,t anre notdyet tastings, | was able to confirm the quality of the
countries and discuss import terms and product available in the general market, an SIS products, and | also heard the brand stories and

sevelial %(f/ms sl Stm;g po.tentlal n thg;apapesi export track records from the manufacturers.

mar det. e arﬁ nowhadyancmg our consi gritlon or It was very valuable to efficiently compare and
Introduction t 'roug 1L NSCIRITEr IS W2 evaluate candidates for new product introductions.
overseas exhibitors.

development for the Japanese market in detail. | am

very satisfied to have met promising suppliers that
could lead to future business.
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Importer Matchmaking Program

Driving Efficient and High-Value Business Meetings RRE e

Jmporters’ Lounge

The Partner Importer Program connected qualified buyers with carefully matched
international exhibitors through pre-arranged meetings. Held in dedicated semi-
private meeting lounges, the program enabled focused discussions, accelerated
sourcing, and generated valuable business opportunities throughout the exhibition.

Highlights

Dedicated Private [2=Q Pre-Matched ]
Meeting Lounge —az Business Meetings &r@
Exclusive semi-private meeting Buyers met exhibitors selected based
spaces provided a professional on their sourcing needs, resulting in
environment for productive, in-depth more efficient meetings, stronger
business discussions. business connections, and higher-

guality outcomes.
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Product Promotion Opportunities

Helping Exhibitors Maximise Product Visibility

JFEX provides multiple promotional opportunities to help exhibitors showcase their featured products,
increase brand exposure and attract qualified buyers through interactive and trend-focused initiatives.

BRa-7—
Exhibit: Preds-s Gallary
| GBS

bt 123
Ny Fa0xTLE
o On e o

[ e
JFEX Awards Product Display Corner Premium Showcase
A visitor-participation award program where A dedicated showcase displaying exhibitors' A special exhibition highlighting premium food
attendees vote for the products they most want recommmended products before and during the products and the latest market trends through
to source in each category. Winning products exhibition. Buyers can discover trending industry insights, consumer data, and case studies.
gain recognition as the exhibition's most sought- products in advance, while all featured items are The showcase demonstrates the value of premium
after products, increasing brand awareness and exhibited in a special gallery area on-site to products and guides visitors to exhibitors

buyer interest. encourage booth visits and business meetings. presenting these products at the exhibition.

JAPAN INT'L FOOD & BEVERAGE EXPO SUMMER 2026 | POST SHOW REPORT PAGE 10



Business Networking Parties

JFEX hosted 2 exclusive networking events, offering exhibitors, buyers, and industry

professionals’ valuable opportunities to expand their networks, exchange market
insights, and foster new business opportunities.

Global Business Networking Reception

The reception connected overseas hosted buyers with exhibitors in
a relaxed setting, encouraging meaningful conversations, business

matching, and the development of new international partnerships
beyond the exhibition floor.

Wine Networking Reception

The Wine Networking Reception brought together overseas
wineries, importers, and industry professionals to exchange
industry insights while enjoying wine tastings, creating valuable
connections and future business opportunities.
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ONE-STOP SUPPLY Concu rrent ShOWS
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> "JAPAN’S FOOD' EXPORT FAIR :Food LogiX

- For Importers & International Buyers — — Int’l Food Logistics EXPO -

Running alongside JFEX SUMMER, this event brought An international platform for food logistics professionals, v ;
together hundreds of Japanese food producers with facilitating collaboration between service experts and 1)
importers and buyers from around the world. stakeholders across the F&B supply chain.
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Media Partners
Supported by Our Trusted Media Partners

Our media partners amplified JIFEX SUMMER 2026 through extensive
industry coverage, increasing exhibitor exposure and attracting quality
business visitors from Japan and overseas.

FOOD
W] VSNUS  W=K

www.editricezeus.com nce|3 3z|of

KOREA

&) T IKHA
Global.foodM ate.net

2N
2
2

since 1981

AsiaFood ﬁjj (J(_:_C_égr BAULMA neT B

f — Machinery * Material * Exhibition — UFACTURI Al
oodNEx-’- JAPANESE CULINARY CULTURE COLLEGE
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Built by

IDN® Inthe business of
INP\. Dbuilding businesses

Join us at the Next JFEX

Join us for new business opportunities,
valuable connections, and global networking.

JFEXWINTER JFEX SUMMER

™ November 11 - 13, 2026 ™ June 30 - July 2, 2027
Q Tokyo Big Sight, Japan Q Tokyo Big Sight, Japan

Interested in exhibiting? Interested in visiting?

Request Exhibitor Info (FREE) > Register as a Visitor (FREE) >

C t t RX Japan GK | JFEX Show Management
On aC A division of Reed Business Registered in England, Number 678540

G +81—3-6739—4133> https://wwvv.jfex.jp/jfex/en—gb.html) @ jfex—en.jp@rxglobal.com) g 11F Tokyo Midtown Yaesu, 2-2-1 Yaesu,Chuo-ku,Tokyo104-0028,Japan>
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